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Following is the Result of RESULT OF BBA SEMESTER Il EXAMINATION 2021 (SPRING-2021)
(HELD IN JULY - 2021) of Candidates at Institute of Business & Health Management as per subject(s) Appeared:

SEAT NO | SUBJECT APPEARED = RESULT SEAT NO | SUBJECT APPEARED = RESULT
LOGIC= FAIL LOGIC = PASS
ENGLISH-II= PASS ENGLISH-II = FAIL
PAKISTAN STUDIES= PASS PAKISTAN STUDIES = PASS
2009007 MACRO ECONOMICS= PASS 2009110 MACRO ECONOMICS = PASS
PRINCIPLE OF MARKETING = PASS PRINCIPLE OF MARKETING = PASS
INTRODUCTION TO STATISTICS = PASS INTRODUCTION TO STATISTICS = PASS
LOGIC = PASS LOGIC = FAIL
ENGLISH-II = PASS ENGLISH-II = PASS
PAKISTAN STUDIES = PASS PAKISTAN STUDIES = PASS
2009101 MACRO ECONOMICS = PASS 2009111 MACRO ECONOMICS = PASS
PRINCIPLE OF MARKETING = PASS PRINCIPLE OF MARKETING = PASS
INTRODUCTION TO STATISTICS = PASS INTRODUCTION TO STATISTICS = PASS
LOGIC = PASS LOGIC = FAIL
ENGLISH-II = PASS ENGLISH-II = PASS
PAKISTAN STUDIES = PASS PAKISTAN STUDIES = PASS
2009102 MACRO ECONOMICS = PASS 2009112 MACRO ECONOMICS = PASS
PRINCIPLE OF MARKETING = PASS PRINCIPLE OF MARKETING = PASS
INTRODUCTION TO STATISTICS = PASS INTRODUCTION TO STATISTICS = PASS
LOGIC = PASS LOGIC = PASS
ENGLISH-II = PASS ENGLISH-II = PASS
PAKISTAN STUDIES = PASS PAKISTAN STUDIES = PASS
2009103 MACRO ECONOMICS = PASS 2009113 MACRO ECONOMICS = PASS
PRINCIPLE OF MARKETING =PASS PRINCIPLE OF MARKETING = PASS
INTRODUCTION TO STATISTICS = PASS INTRODUCTION TO STATISTICS = PASS
LOGIC = PASS LOGIC = FAIL
ENGLISH-II = PASS ENGLISH-II = PASS
PAKISTAN STUDIES = PASS PAKISTAN STUDIES = PASS
2009105 MACRO ECONOMICS = PASS 2009114 MACRO ECONOMICS = PASS
PRINCIPLE OF MARKETING = PASS PRINCIPLE OF MARKETING = PASS
INTRODUCTION TO STATISTICS = PASS INTRODUCTION TO STATISTICS = PASS
LOGIC = PASS LOGIC = FAIL
ENGLISH-II = PASS ENGLISH-II = PASS
PAKISTAN STUDIES = PASS PAKISTAN STUDIES = PASS
2009106 MACRO ECONOMICS = FAIL 2009115 MACRO ECONOMICS = PASS
PRINCIPLE OF MARKETING = PASS PRINCIPLE OF MARKETING = PASS
INTRODUCTION TO STATISTICS = PASS INTRODUCTION TO STATISTICS = PASS
LOGIC = PASS LOGIC = FAIL
ENGLISH-II = PASS ENGLISH-II = PASS
PAKISTAN STUDIES = PASS PAKISTAN STUDIES = PASS
2009107 MACRO ECONOMICS = PASS 2009116 MACRO ECONOMICS = FAIL
PRINCIPLE OF MARKETING = PASS PRINCIPLE OF MARKETING = PASS
INTRODUCTION TO STATISTICS = PASS INTRODUCTION TO STATISTICS = PASS
LOGIC = FAIL LOGIC = PASS
ENGLISH-II = PASS ENGLISH-1I= PASS
2009108 PAKISTAN STUDIES = PASS 2009118 | PAKISTAN STUDIES = PASS
MACRO ECONOMICS = ABSENT PRINCIPLE OF MARKETING = PASS
PRINCIPLE OF MARKETING = PASS INTRODUCTION TO STATISTICS =PASS
INTRODUCTION TO STATISTICS = PASS LOGIC = FAIL
_ PAKISTAN STUDIES = FAIL
Loaic = FAI_L 2009119 | MACRO ECONOMICS = FAIL
ENGLISH-II = PASS PRINCIPLE OF MARKETING=PASS
2009109 PAKISTAN STUDIES = PASS INTRODUCTION TO STATISTICS =FAIL
MACRO ECONOMICS = FAIL LOGIC = FAIL
PRINCIPLE OF MARKETING = PASS ENGLISH-II = PASS
INTRODUCTION TO STATISTICS = FAIL 2009120 PAKISTAN STUDIES = PASS
MACRO ECONOMICS = FAIL
PRINCIPLE OF MARKETING = PASS
INTRODUCTION TO STATISTICS =PASS
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SEAT NO

SUBJECT APPEARED = RESULT

2009121

LOGIC = PASS

ENGLISH-II = PASS

PAKISTAN STUDIES = PASS

MACRO ECONOMICS = PASS
PRINCIPLE OF MARKETING = PASS
INTRODUCTION TO STATISTICS =PASS

SEAT NO

SUBJECT APPEARED = RESULT

2009130

LOGIC = FAIL

PAKISTAN STUDIES =PASS

MACRO ECONOMICS = FAIL
PRINCIPLE OF MARKETING = PASS
INTRODUCTION TO STATISTICS =PASS

2009122

LOGIC = FAIL

PAKISTAN STUDIES = PASS

MACRO ECONOMICS = ABSENT
PRINCIPLE OF MARKETING = PASS
INTRODUCTION TO STATISTICS = FAIL

2009131

LOGIC = PASS

PAKISTAN STUDIES = PASS

MACRO ECONOMICS = FAIL
PRINCIPLE OF MARKETING = PASS
INTRODUCTION TO STATISTICS = PASS

2009123

LOGIC = FAIL

PAKISTAN STUDIES = PASS

MACRO ECONOMICS = PASS
PRINCIPLE OF MARKETING = PASS
INTRODUCTION TO STATISTICS = FAIL

2009124

LOGIC = FAIL

ENGLISH-II = PASS

PAKISTAN STUDIES = PASS

MACRO ECONOMICS = PASS
PRINCIPLE OF MARKETING = PASS
INTRODUCTION TO STATISTICS = PASS

2009132

LOGIC = FAIL

ENGLISH-II =FAIL

PAKISTAN STUDIES = PASS

MACRO ECONOMICS = FAIL
PRINCIPLE OF MARKETING = PASS
INTRODUCTION TO STATISTICS =PASS

2009125

LOGIC = PASS

ENGLISH-II = PASS

PAKISTAN STUDIES = PASS

MACRO ECONOMICS =ABSENT
PRINCIPLE OF MARKETING =PASS
INTRODUCTION TO STATISTICS = PASS

2009133

LOGIC = PASS

ENGLISH-II = PASS

PAKISTAN STUDIES = PASS

MACRO ECONOMICS = FAIL
PRINCIPLE OF MARKETING = PASS
INTRODUCTION TO STATISTICS =PASS

2009126

LOGIC = PASS

ENGLISH-II = PASS

PAKISTAN STUDIES = PASS

MACRO ECONOMICS = PASS
PRINCIPLE OF MARKETING = PASS
INTRODUCTION TO STATISTICS = PASS

2009139

LOGIC = FAIL

ENGLISH-II = FAIL

PAKISTAN STUDIES = PASS

MACRO ECONOMICS = FAIL
PRINCIPLE OF MARKETING =PASS
INTRODUCTION TO STATISTICS =PASS

2009140

LOGIC = FAIL

PAKISTAN STUDIES = PASS

PRINCIPLE OF MARKETING = PASS
INTRODUCTION TO STATISTICS =PASS

2009127

LOGIC = FAIL

ENGLISH-II = PASS

PAKISTAN STUDIES = PASS

MACRO ECONOMICS = FAIL
PRINCIPLE OF MARKETING =PASS
INTRODUCTION TO STATISTICS = PASS

2009144

LOGIC = FAIL

PAKISTAN STUDIES = PASS

MACRO ECONOMICS = FAIL
PRINCIPLE OF MARKETING = PASS
INTRODUCTION TO STATISTICS = PASS

2009128

LOGIC = FAIL

ENGLISH-II = PASS

PAKISTAN STUDIES = PASS
PRINCIPLE OF MARKETING = PASS

computed or compiled.

2. Typographical error, if any, will not entitle anybody to interpret the result in his/her favour and to claim any advantages there-from.

IMPORTANT NOTE
1. The University reserves the right to correct, modify, alter or change the result in any manner it is found to have been wrongly

The University reserves the right to correct mistakes as and when they come to notice and no action shall lie against the University.
3. Candidates are directed to collect the transcript from their respective college.
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